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Objective 
To lead interdisciplinary product & service teams to 
deliver ground-breaking experiences for customers.


Summary 
I'm a product & service leader with more than 16 years 
professional experience in product strategy, proposition 
development, design, engineering and brand experience. 

I’m a big believer in the collaboration of product 
leadership, design and engineering playing a significant 
role in informing business decisions together and put an 
emphasis on delivering often, learning fast and 
responding to customer needs.

During my career I've been responsible for 
conceptualising, creating and delivering strategies and 
products & services across diverse platforms in a 
multitude of industries including; financial services, 
software development, communication services, music & 
entertainment, education and health.

I've developed strong negotiation and interpersonal skills 
working with other senior executives, accompanied by 
solid presentation and written skills.

On a day-to-day basis I’ve learnt to apply well-balanced 
insight to projects, whilst being tirelessly driven in the 
pursuit of new possibilities. 

In various roles I've built and led interdisciplinary teams 
with energy and enthusiasm, paying keen attention to 
what motivates others while focusing on delivering 
business goals.

Highly competent, working at all levels from senior 
executive peers, engineering teams, hardware 
manufacturers and a wide variety of other service 
partners; I've developed sound programme and P&L 
management skills, grounding every innovation in line 
with business goals.

Recently I was part of the Global Management Team at 
Great Fridays reporting directly to the executive board, 
helping to define, establish and deliver the business 
strategy and grow Great Fridays across all regions. In 
2013 I have established the the newest office within the 
Great Fridays portfolio in San Francisco and NY taking 
many of the responsibilities associated with a traditional 
Managing Director’s role and focusing on the winning, 
managing and delivering of new client business.

Critically I have supported the acquisition of Great 
Fridays by EPAM Systems to strengthen their position in 
offering end-to-end product & service development 
capabilities.


Employment History 
EPAM Systems - www.epam.com

VP Service Design & Consultancy, 2014 - Current 
Manage post merger integration of Great Fridays into 
12,000 person organisation in San Francisco & New 
York.

Team re-structuring, process alignment and recruitment 
to meet the demands of a larger organisation supporting 
sales targets in the US.

Develop and communicate new Service Design 
propositions within EPAM and identify critical 
partnerships.


Great Fridays - www.greatfridays.com

Global Director, 2011 - 2014 
Built and run the Great Fridays London, San Francisco & 
New York studios consisting of strategists, designers 
and engineers.

Created strategies, organisational change plans and 
products & services for international brands such as 
Pearson, MasterCard, Sonos, PayPal, Thomson Reuters, 
Microsoft and Scholastic.

Led client relationships and increased the scale of the 
studios to accommodate increases in work load. 

Managed studio P&L, resource change and studio 
utilisation.

Developed the strategy with the global management 
team to the acquisition of Great Fridays by EPAM 
systems in 2014 for $16 million.


Guy Jenkins

Strategic Design Leadership, 2011 
Worked with a variety of partners including O2, Songbird 
and Hi Oscar (US healthcare provider) to help them 
achieve their business goals.
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http://www.epam.com
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http://www.sonos.com
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Vodafone (group marketing) - www.vodafone.com

Head of Strategic Design, 2008 - 2011 
Developed internal design strategies to inform product & 
service roadmaps and consumer propositions.

Led an internal entrepreneurial group of designers to 
spot emerging trends in society and manage an 
innovation process to gain buy in from business units.


Orange, France Telecom - www.orange.com

User Experience Consultant, 2006 - 2007 
Design leadership of global convergence services 
including: photo sharing, blogging, storage, back-up and 
communication services such as email, sms/mms, 
calendar and PIM. 

Gained internal buy-in for new convergent services whilst 
protecting the customer experience, needs and brand 
values. 

Managed the re-branding of mobile and web portals 
under the Orange brand of Spanish operator, Amena in 
2006. 


3 (Three) - www.three.co.uk 

Head of Product User Experience, 2001 - 2006 
Managed graphic designers, usability specialists, 
interaction designers and external design agencies.

Developed bespoke tools to enable the rapid 
development, prototyping, testing and implementation of 
products & services. 

Responsible for user interface frameworks and 
publishing style guides.

Worked with handset teams to adapt device interfaces 
on multiple platforms including, LG, Motorola, NEC and 
Nokia. 

DigitasLBi - www.digitaslbi.com

Experience Architect, 2002 
Site architecture for government e-learning site.

Specific areas include: online student-professor 
assessment forums and student discussion boards.


Proximity London - www.proximitylondon.com

Head of Design, Emerging Technologies, 2000 - 2001 
R&D into interactive TV, mobile applications and 
broadband technologies.

Design, branding and implementation of web sites, 
presentation CD-ROMs and online marketing campaigns 
for BT Cellnet, Emirates Airlines, Dulux ICI, Financial 
Times, Channel 4 and NPI.


Metropolis Interactive, Australia

Graphic Designer, 1999 - 2000 
Graphic design and development for Interactive CD-
ROMs in the financial services industry. Clients included 
Mercantile Mutual (Australian bank) and Modus Media 
(supply chain management).


Education 
‘95 - ‘99 - University of the West of England

BA Hons Graphic Design


‘94 - ‘95 - West Surrey College of Art & Design

Art & Design Diploma


‘89 - ‘94 - Hurstpierpoint College, West Sussex 

3 A Levels / 10 GCSE's


Little bit more about me... 
My desire to experience life is very much a big part of 
who I am. Travels have taken me to the heart of far-flung 
lands such as Europe, Asia, the South Pacific and South 
America. Moving to the US with my family had been a life 
ambition realised through my passion for work.

I'm also a keen sportsman, with interests in sailing, 
triathlon, cycling, golf and skiing. But I also find the more 
bizarre choices appealing too, like the UK ‘Man versus 
Horse’ marathon, highly entertaining.

Since completing an Iron Man triathlon in 2009 I’m keen 
to take on the challenge of swimming the English 
channel one day too. The Bay area is a perfect training 
ground.
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